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Watson

Training Watson for Healthcare

SUPERINTELLIGENTIE

Medical
Terminology

Watson first
needed to learn
basic medical
terminology

[E T0EpRSSERs S

Literature,
nes and

Watson is taught
how to adjudicate
medical requests
subject to policies
and guidelines

Clinical Treatment
Options

Watson begins to
learn how to
understand a

patient case and

identify candidate
treatment options
and relevant

Watson in healthcare

Health and
Wellness

P

P 3

af Game (‘hnr}ger
— -

Watson will
broaden its base
of medical
knowledge and
deepen its
understanding of
data relevant to
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IBM Watson en Medtronic voorspellen
lage bloedsuiker bij diabetespatienten

SUPERINTELLIGENTIE
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OMVANG

Cargo

- Chemotherapeutics
(doxorubicin, docetaxel,
paclitaxel, cisplatin)

- Contrast agents
(Gd, Fe, Ti)

- Fluorophores

- Nucleic acids (siRNA,
DNA plasmids, miRNA)
Immunotherapeutics
(antibody-recruiting
molecules, vaccines)

- Protein therapeutics
{growth factors, antibody
therapeutics, hormones)

Designer nanomedicine

Material properties

- Biocompatibility

- Photothermal

-Imaging

- Charge (transport, cross BBB,
gastric delivery)

- Multilayered (combinatorial
sequential release)

Nano medicatie

Translational pathway

- Scalable manufacturing and GMP/GLP
Safety [absorption, distribution,
metabolism, excretion (ADME); toxi-
cology; pharmacokinetics]

- Regulatory [IND filing; 505(b)2 pathway]

- Clinical validation [converging applica-
tion (near term); modularity (long term)

Functionalization

- Antibody (HER2, EGFR, VEGFR)
- Peptide (IKVAV, RGD)
Small molecule (ACUPA, folic acid)
- Aptamer (PSMA recognition)
- Cross-linking (formulation, stability)

Architecture

- Liposomes/polymersomes/micelles
(encapsulated delivery)

- Nanocarbon (faceted charge/
chemistry, templated delivery,
MR enhancement)

- Nanofiber (supramolecular assembly,
3D matrix)

- Metallic particles (templated delivery,
imaging)
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S Source

OMVANG

Large Barrier
to Tunneling

Valence
Band

— ————

<« Channel —

Drain

Biosensors
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OMVANG
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Wireless drug injections
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3D & OP MAAT
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Philips food probes
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20SS AVATAR PROJECT MILESTONES

STRATEGIC SOCIAL INITIATIVE

Avatar D 2040 - 2045

A hologram-like avatar

Avatar C 20
An Avatar with an artificial brain in which a human
personality is transfered at the end of one’s life

Avatar B

An Avatar in which a human brain
is transplanted at the end of one’s life

Avatar A

A robotic copy of a human body remotely
controlled via BCI
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Menselijke vorm?

Onderhouds straat mensen & onderdelen




Pharma

Naar:

+ Grotere markt (internationale
middenklasse groeit + leeft langer)

* Precisie / 1 op 1/ opmaat

+ Superintelligentie, data &
meetbaarheid > pricing obv
outcome?

* Mens — onderdeel — computer
interactie

 Herstructureringen & nieuwe spelers

Van:
- Blockbusters
» Vaste structuren & regels

* Focus op dodelijke &
chronische ziektes

- Black boxes (geen interactie
met patiént etc)
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Pharma marketing

/_\ PHARMA
. M. H:al:
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r but what

the hell is it? 500 words on this new Content

Marketing thing by midday.
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Herkomst en instructie
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Verschijningsvorm van arts of apotheker
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INTERACTIE
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INTERACTIE

Left is Tracking. Right is Sound.

A
d4p b
Select a Workout J’\] Select a Playlist
A
Start / Stop the Workout VE Adjust Volume
4pd
— (P\ Set Audio Transparency
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& TOEPRSSERS

Ambient Mic

Antenno

Anolog front End

&

Pulse Oximetry

Dash

Eorbone Mic

S

Controler

L 4

Transducer
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? DEEPSTREAMVERE

AROIIT VR PRODUCTS THE TEAM BLOG

VIRTUAL REALITY

VR Pain Relief

A Software Platform for Better Health

Virtual reality: pain relief
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VISUALISATIE




i i
STREAMING
|
W '
7 Melbourme e

f Murat Yalcin

Co

Cologn zZese I Photoshop 101 | Take 2 #retweet #adobe 31 sow
watchirg.

Paoletta ‘ S O=
a badbeef
@ Goed oot

! Community Picks

‘1
BRB .

LifeCam 7.7 39 now watching
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Live streams
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— LIVE '
Michetio Wiliams '
Manno

s 8 Visit MOLIVE Assst

My Hoalth Massage Centir

8 8|

Symptom Checker My Aocour

SERVICE
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Dokter ‘in zak’
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"The Snowgcog Guru gives you great tips
on how teo teach your cog to greet pecple
gently"

925 PM

All Tasks

SERVICE

Fun things todo in LA

Get new running shoes

Great! Your task has been assigned
to Jen

Find bday gift for Josh

She'll get back to you soon with some tips
on how to get your task done.

Buy new hiking jacket

Read Kitchen Confidential

How To Train Your Husky To
Politely Greet People

Watch Amy documentary

Buy new hiking jacket

Snowdog Guru
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Service experts inhuren
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Diese Vodafone Service Friends helfen Dir gern bei Themen rund um Handys & Smartphones

Sortieren nach: m Preis Bewertung

SERVICE

Makrtin Grulich
LAY (0)

Moritz Bohl

Mitte, Berlin EUR 20.00 Prenzlauer Berg, ... EUR 20.00 Mitte, Berlin EUR 10.00

- u‘?:ﬁ

- .;J “y.

)Ricardo Inserra
ey (0)

-

Axel Wachtmeister
ey (0)

Sebastian Pergel
P et (0)
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Gesundbrunnen, Be... EUR 15.00 Prenzlauer Berg, ... EUR 19.00 Friedrichshain, B... EUR 20.00

Vodafone service friends
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Alle colleges Hoogleraren Binnenkort Bijwonen Animaties

Colleges in je timeline: Colleges op YouTube: [ YouTube

SERVICE
1IN je muggen inzetten als
rdwapen?
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Kennisdeling & zelfontwikkeling
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SERVICE
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Plek & wijze om te kopen
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SERVICE

‘FEICH_
BUYING MADE EASY

£ Download on l};c
. 3 App Store . ‘

2016
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Personal service & assistance




ama;()n PRODUCT OVERVIEW  POPULAR BRANDS  HOW /T WOBKS  MAKERS AND (NNOVATORS

INTRODUCING

amazon dash
SN——1

BUTTON

7 Just press and never run out

+» Buy from Amazon with confidence--get the same low
prices we offer on Amazon com

» Choose from favonte household products

FREE | & masonony tramoese

m WATCH VIDEO

SERVICE . T

Place it. Press it. Get it.

-
-

TRENDS TOEPASSEN 2016

Dash bestel/service button
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Parcel

Subscription Commerce- Sector O
« Over $650M invested since January 2014

+ 39 investments in the last year
- 13 investments In the Food segment

8 investments in the Women segment

+ Most active investors
Andreessen Horowitz (ShoeDazzle, Dollar Shave Club. AglLocal. J
Cratejoy, Soylent )
Lerer Ventures (Barkbox, Birchbox, Le Tote, Plated, OrderGroove,
Y Combinator(Le Tote, Goldbely, Cratejoy. Zen Health, Soylent)
SV Angel(Babbaco, Oyster, Quarterly, Cratejoy, Gobble)
Box Group(Harmy's, BarkBox, Oyster, Blue Apron)

ds & Pasly Line Premium, Gluten Frve Trafl Theughiful. Hasd Cusated Gift

SERVICE

£33~ brokjespiloot.nl Grerons doomenent FAQ Cormr Dy

Voagen)? Bl oc ap QIO 4277796

BUYING
RAZORS
SUCKS De Top 5 van serviceproducten:

LET US SEND ‘EM RIGHT TO YOU. 1. Een groentetas (27%)
f=—=| 2. Een gezonde maaltijdservice (16%)
Las = s

HET SCIFSTE ABONNEMENT VOOR JOUW HOND OF KAT e )

Nooit meer sjouwen, maandelijks thuisbezorgd 5. Verrassi ngsabon nement (1 2‘%)
Nergens aan vast, aliijd makkelijk wijzigen en opzeggen
Op maal selectie, natuuilijke voeding op bisis van 1as en leeftijd

@Tracxn: Dedl Discovery Made Easy

Heeft u een hond of kat?

SRR

Kat
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Bestel binnen 3 minuten een pakket! Vanaf €29,95 per maand. Tot 30 april geen verzendkosten.

—— —— S —— -

subscription commerce
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0.

54,00

Subtotal:
Well Behaved Kids:
fter Discount:

‘?lof 48.99):

.-—.“.---.q.‘--m

Waarde / flexibele betaling

Betaling per uur, per resultaat, per gedrag/soft metrics?
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Gedrag als currency
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Tips

- Customer journey & persona: nu & in de toekomst

* Nieuwe interactie-vormen: VR, visualisatie en
audio opnemen in multi-channel aanpak

- Service: kennis, p2p advies, gedrag, gemak
- Focus op outcome (door digital & data) > vraag
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- Maandelijks trendsessie: trend bronnenlijst
* Trendsommen maken: wat betekent het voor ons?
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Beoordelen

Begrijpen

Definieer Trend-drivers Waarden Doelgroepen

Voorbeelden Business-drivers

Toepassen

Toepas-patroon Combinaties Kosten Opbrengsten

TRENDS TOEPASSEN 2016

Trendcanvas
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Trendsommen: selecteer & combineer

1. Trendvoorbeeld(en)

4. Combineer 1, 2 en 3 tot
één concept en beschrijf dit:

TOEPASSERS

ooooooodopooons

Doelgroep(en) 3. Focus/doel
Apotheker U Preventie/vroege opsporing
Verzekeraar O Service
Ministerie O Veiligheid
Patiént O Therapietrouw
Consument O Zelfzorg
Mantelzorger U Capaciteit
Arts U Data
Verpleegkundige U Businessmodel
Thuiszorg O Inkoop
...... O Distributie
....... 0 Communicatie
O Voorlichting
a ...
a ...
a ...
Datum: ...
Plaats:  ...........................
Aanwezig: ........................
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TREND .

TOEPASSERS

Psfk.com
Trendwatching.com
Springwise.com
Trendtablet.com
Trendrede.nl
Appletizer.nl
Trendslator.nl
Trendhunter.com
Cassandradaily.com
Wallpaper.com

e 5 Y

. <D

Materia.nl
360inspiration.nl
Designboom.com
Aeon.co
Google.com/trends
Vakmedianet.nl

STT.nl

Consultancy.nl
Researchandmarkets.com
Datamonitor.com

2

Trend bronnenlijst

Voorblijven door bij te blijven

Dezwijger.nl
Tegenlicht.vpro.nl
Technologyreview.com
Foodrepublic.com
Worldredeye.com
Incrediblethings.com
Retail2020.nl

RIVM.nl
Gapminder.org
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